 Best Practices for Connecting with Gardeners on Social Media 

Social media promotes brand awareness by communicating and engaging with like-minded people in the hope of making a loyal customer. We've put together some tips to help you post, interact, and advertise like a pro. 

Post:

· Create the best content for your audience. Understanding who your audience is and what they are looking for will drive your content calendar. 

· Post a combination of informative and promotional posts. Most research suggests a 4-1-1 approach: For every four educational posts, you can post one soft promotion (benefits of a product) and one hard promotion (sale ending soon!). 

· Vary your content format to keep fans interested. Use a combination of static photos, carousel photos, videos, article links, blogs, infographics, and questions. 

· Keep posts simple and concise. You only have a few seconds to get somone’s attention as they are scrolling through their feed.

· Include beautiful, relevant imagery. Most social media users, and especially gardeners, are more are 40x more likely to get share an image than other types of content. 

· Post frequently depending on the platform. Post 2–3x daily on Facebook, 3–5x  daily on Pinterest and Twitter, and 1–2x daily on Instagram. 

Interact:

· Encourage conversation. Think of social media as the world’s largest living room. Don’t talk at people, listen and talk with them. 

· Respond quickly. Respond to and thank users by name, and answer their questions with short, concise answers within 24 hours if possible. 

· Reshare popular posts from like-minded fans. Sharing posts shows an interest in the community, and you are then visible to their followers, too.

· When others share your post or mention you in a comment, like and thank them. 

Advertise: 
· Target your advertising. Specify the location, shopping interests, hobbies, activities, interests, and many other attributes of your target audience.

· "Boost" posts that are already doing well to extend its reach to more of your fans.  

· Measure your campaigns. Facebook's ad "relevancy score" is based on a user survey that asks if the ad represents their interests. 

